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& Shilling: Evil Marketing






Why Shill Marketing is Evil



Why Shill Marketing is Stupid



2/3 of the US
Economy is
Influenced by
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How Do You Create WOM?



4 Steps to Organizing Honest WOM

1. Enlist Volunteers
2. Provide Experiences

3. Educate
4.



WHY?



1000 miles

created by GPFSVisualizer.com

WOM Volunteers Across the U.S.
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Everyone agrees

DONUTS
are THE WORLD'S FINEST!



"For a fresh way to eat better . ..

£ KFC BREASTS

LESS FAT

THAN 1 WHOPPER®

SKINLESS onwy

3 GRAMS

OF FAT PER PIECE

Under pressure from the Children's Advertising
Review Unit, KFC agreed to pull this

fried chicken ad from TV. The ad gives the
impression that KFC chicken is healthy,
however it contains high amounts of

sodium and cholesterol-2.
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When | moved to LA from Chicago, | found my optometrist,

my hair salon, the local hot spots, great restaurants, and
local shopping hubs by word of mouth.

The opportunity to read new books, try new jeans (that |

really do lovel!l!!), and pass on the information that would
occur naturally seems too easy.

- BzzAgent Maria 1234



Ethics and Transparency



History of WOM Disclosure

January 2006 -
Northeastern Study

60 Programs Proves Disclosure

Dec. 2001 Test, Study, Oct 2004 Extends Value of
Be Anonymous Analyze Please Disclose WOM Programs
Nov. 2002 Nov. 2005
Be Discreet

You Must Disclose

BzzAgent © 2006 Proprietary and Confidential




Key WOM Principles

100% Voluntary
No Scripting
No Cash

Invitations, not Auto-Enrollment
Positive and Negative
Disclose, Disclose, Disclose



Teen Marketing Policies
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The Butman Experiment

Hegulation in a Frontier Industry What is This?
Fosted by John Butman under Ranti{edit this)

Hame: John
Testerday, an article appeared in the April edition of 7nc. magazine called “Lies,

damn liez, and word of mouth.” That headline makes it pretty clear where the writer, Mike
Hofiman, stands. He explores the issues of stealth, wiral, buze, and word-of-mouth marketing

and the actions of various groups to try to regulate this slightly bizarre, nascent little
industry.

Butman
Location: Inzide
Bzzégzent's Offices

This 15 a 20-day experiment in
The regulation struggle seems to hawve begun in earnest last October when Gary Ruskin, the e

. . \ L organizational transparency.
executive director of Commercial Alert, a not-for-profit organization, sent a letter to Donald

Clark, secretary of the Federal Trade Comrmission (FTC). In the 6-page letter, Buskin asked In December 2005, Bzzhgent
the FTiC for an , ¥hich iz received $13.8 million in
a technique by which corporations seek to influence buying decizions, often by stealth.” wenture capital, and has now a

reached a critical point in its
According to its website, the mission of Commercial Alert is “protecting communities from

comtmercialism®, Ralph Nader iz a co-founder. Juliet Schor, well-known author and
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development — the company
will double itz staff from 47 to
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