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• Definition of Terms
• Organizing WOM
• Why?
• Ethics and Transparency



Viral Marketing



Buzz Marketing



Shilling: Evil Marketing





Why Shill Marketing is Evil

Takes Advantage of Consumer Trust

Hijacks Consumer Attention

Falsifies Real Experience



Why Shill Marketing is Stupid

It Angers Customers



2/3 of the US 
Economy is 

Influenced by 
WOM





15% 
Of Every Conversation

Includes a Product or Service



How Do You Create WOM?



4 Steps to Organizing Honest WOM

1.
2.
3.
4. Communicate

Enlist Volunteers
Provide Experiences

EngageListenAppreciateProvide FeedbackContinue to Educate
Educate



WHY?



WOM Volunteers Across the U.S.











32%
“Too many Ads”



When I moved to LA from Chicago, I found my optometrist, 
my hair salon, the local hot spots, great restaurants, and 
local shopping hubs by word of mouth.

The  opportunity to read new books, try new jeans (that I 
really do love!!!), and pass on the information that would 
occur naturally seems too easy.

Why am I a BzzAgent? Everyone is a BzzAgent in theory, I am 
just lucky enough benefit from the practice.”

- BzzAgent Maria 1234
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Ethics and Transparency
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History of WOM Disclosure

Dec. 2001
Be Anonymous

Oct 2004 
Please Disclose

January 2006 -
Northeastern Study
Proves Disclosure
Extends Value of
WOM Programs

Nov. 2005 
You Must Disclose

Nov. 2002 
Be Discreet

60 Programs
Test, Study, 
Analyze

2001 2006



Key WOM Principles

100% Voluntary
No Scripting

No Cash

Invitations, not Auto-Enrollment
Positive and Negative

Disclose, Disclose, Disclose



Teen Marketing Policies

Avoid Them
Notify Parents

No Selling!

Pic of teen?




