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Financial Literacy Defined

The ability to make
informed judgments
and to take effective
decisions regarding
the use and
management of
money.



Statistics
• 61% of 24- 64 year-olds have no

retirement savings account of any kind
• 2002 Personal Savings Rate was 2.4%
• Mortgage delinquencies have surged to

their highest level since 1992
• Non-secured consumer debt= 1.65 trillion
• Teens spent $175 billion in 2003, equal to

Mexico’s yearly exports



Statistics
• College students borrowed in the 90s what

they did in the 60s, 70s & 80s combined
• Graduating students owe an average of

$20,402 in student loan & credit card debt
• The average college student credit card

debt being $3,066
• Bankruptcies filed by those 18-25 were

150,000 in 2000, a ten-fold increase in 5
years



Mission
• Seeks to improve the personal

financial literacy of young adults.

Goals
• Evaluate the financial literacy of young

adults.
• Develop, disseminate and encourage the

use of standards for grades K-12.
• Promote the teaching of personal finance.



Coalition Members

Government Agencies

Non-Profit Organizations

Educational Institutions

Financial Associations

Corporations

Jump$tart Coalition



Local Initiatives (to see how NH does it, visit
nhjumpstart.org)



National Initiatives
• National Biennial

Survey
• Standards &

Benchmarks
• Assessment
• Public Awareness

Campaign

• Resource
Clearinghouse

• Monitoring
Legislation

• Financial Literacy
for Youth Month
(April)

• State Coalitions



Jump$tart Coalition Biennial
 Personal Finance Survey

• 1997, 2000, 2002

• 2004 in process

• High School Seniors

• Conducted nation-wide

• Produces state-specific data



Jump$tart Coalition Biennial
Personal Finance Survey

Average “Grade” (60 is barely “Passing”)

1997 2000 2002
 57%  52%  50%

2002 Results:
Almost 2/3 (65%) of the students said that they felt either “very sure”
(18.4%) or “somewhat sure” (46.6%) about their ability to manage
their own finances.  The remaining one third said they were either
“not too sure” (24.6%) or “not sure at all” (10.5%).



Jump$tart Coalition
1997 Personal Finance Survey
• 1997 Historic National

Benchmark Study

• High School Seniors

• Average Score was 57%-

a Failing Grade

• Only 5% Scored a “C” or

Better
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Jump$tart Coalition
2000 Personal Finance Survey
• National Study

• High School Seniors

• Average Score was

51%-a Failing Grade

• 25% said their parents

never or rarely talked

about money with them
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 Jump$tart Coalition
2002 Personal Finance Survey
• 2002 National

Benchmark Study
• 4,024 High School

Seniors
• Average Score was

50.2%-a Failing Grade
• 65% said they felt

“very sure” or
“somewhat sure”
about ability to
manage their finances
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The Good News –
A Little Goes A Long Way

• As little as 10 hours of
classroom instruction can
affect how teens handle
their money

• 58% of students
improved their spending
habits

• 56% of students
improved their savings
habits

Source:  NEFE Financial Literacy Study



More Good News

Adults, age 30-49, who studied
personal finance in high school had:

•A greater net worth – by about
 1 year of income

•More personal savings!

Education and Savings:  The Long-Term Effects of HS Financial Curriculum Mandates,
Bernheim, B.D., Garrett, D.M., and Maki.  1997.



Standards and Benchmarks
• Four Content Areas:

– Money Management

– Saving and Investing

– Income

– Spending and Credit

• Benchmarks at Grades 4,

8, and 12



Assessment

•Bank of Test Questions

•Task Force of Experts

•Linked to the Standards

•Partnership with Major
Testing Co.-CTB McGraw-Hill



Best Practices

•Task Force of Experts

•For developers of education 
materials/curricula

•Guidelines for “what works”

•Requested by legislators & 
corporations



Public Awareness Campaign

• Print and Television
Ads for PSA’s
–Television PSA

viewed by over 30
million viewers



Public Awareness Campaign

• National
“Branding”
• Clearinghouse

Promotion



Resource Clearinghouse



Monitoring Legislation



No Child Left Behind Act
• Title 5, Section 5131

• Local Innovative Education 
Programs

• #11.  Activities to promote consumer, economic, and
personal finance education, such as disseminating information
on and encouraging use of the best practices for teaching the
basic principles of economics and promoting the concept of
achieving financial literacy through the teaching of personal
financial management skills including the basic principles
involved with earning, spending, saving, and investing.



April:Financial Literacy for Youth Month

• National Level
–Programs by Coalition members
–National Meeting- April 1, SEC Chairman

Donaldson is keynote speaker
–Survey Results Released (1997, 2000,

2002, 2004)
• State Level

–Gubernatorial Proclamations
–Press Events and Teacher Programs



What’s Happening in Your State?

Each state has a JSC
contact (either an active
coalition or someone in
the region with whom
you can consult)





A Coalition
• Individuals and organizations

working together in a common effort
for a common purpose to make more
effective and efficient use of
resources
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